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The Happiness Foundation provides  

a rich foundation for social innovators 

to lead changes, and helps them  

grow into large trees that make  

positive influences on society.

The Happiness Foundation sheds light 

on society by offering more professional 

and innovative support as well as 

developing social enterprise models 

that resolve social problems. 

The PDF format of this report is available to download from 
the Happiness Foundation website. (skhappiness.org)

http://www.skhappiness.org/eng/main.do
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REPORTING METHOD 

Printed Material

This report is published in Korean and English, with 

an aim to communicate with our stakeholders.

Interactive PDF

This report is published as an interactive PDF, 

allowing readers to move quickly and easily through 

the pages of the report, as well as visiting related 

web pages by clicking embedded links.
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Each year, the Happiness Foundation publishes 
an annual report which summarizes our 
business activities and achievements in order 
to share with our stakeholders. The Happiness 
Foundation 2017 Annual Report includes notable 
achievements of programs carried out in 2017 
as well as the progress and significance of our 
activities. This report is produced after having 
validated by the relevant staff members and the 
leadership based on thoroughly reviewed results.
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Message from the President
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Social Innovators. 

There are people in our society who work on social issues in creative ways. In order to actively 
solve social problems, these social innovators utilize social enterprises as a professional 
business mechanism.

The creativity and expertise of social innovators became an important key to the Happiness 
Foundation around a decade ago, when we put a lot of thought into ways to take the lead 
in developing an ecosystem of sharing. We made steady efforts to lead tangible changes in 
our society by gathering social innovators who had been working separately, with an aim to 
establish an ecosystem and create a foundation on which social enterprises can take root.

The year 2017 is highlighted by our efforts to more actively communicate with social 
innovators. At a conference held to celebrate the 10th anniversary of the Happiness 
Foundation in 2016, we proposed ‘Social Innovator’ as our future talent model of social 
contributions. Subsequently in 2017, we declared nurturing social innovators as our key 
project and launched full-fledged activities. 

We invited entrepreneurs who run social enterprises to Social Innovators Table – a new 
arena where participants share ideas for innovation and reference models in order to lead 
a new paradigm. We worked hard to create a business start-up club LOOKIE at colleges, in 
our efforts to resolve social problems based on entrepreneurship. Furthermore, we built the 
Educators’ Network for Social Innovation (ENSI) that enables educators who foster social 
innovators to engage in exchange and research as much as they want. We also spared no 
experimental efforts to spread a message that social innovation is something we can do in 
our everyday life through the Happiness Alliance campaign in partnership with various other 
companies. 

In recognition of such efforts, the Happiness Foundation received a Presidential Citation for 
contributing to social enterprise developments in 2017 at a ceremony held on the occasion 
of the 10th anniversary of the enactment of the Social Enterprise Promotion Act. I express my 
deep appreciation for recognizing the Happiness Foundation’s pivotal role in the development 
of social innovators and the social enterprise ecosystem in South Korea.

The Happiness Foundation will continue to communicate sincerely with social innovators and 
build an ecosystem that allows them to work with great enthusiasm to efficiently address 
various issues in our society. By doing so, we hope that tomorrow brings a happier society.

Thank you.

Kee-won Chey
President of the Happiness Foundation



04 05

Our Philosophy The Happiness Foundation provides the 
opportunities to grow for those who want to 
shape their own future. We therefore continue 
to develop and promote creative and sustainable 
social contribution models based on the belief 
that we can innovate the ways of sharing.

MISSION

VISION

Providing the opportunities 
to grow for those who want 

to shape their own future

A social contribution foundation 
committed to developing and 

promoting creative and sustainable 
business models

Nurturing social innovators 

Discovering, fostering  
and engaging talented & 

change-leading individuals  
to support expanding  

their impact

Developing social enterprise models

Developing innovative 
social contribution models 
to efficiently address social 

problems

OBJECTIVES

About the Happiness Foundation
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Program Structure Nurturing  
Social Innovators

Developing  
Social Enterprise 
Models

Fostering Social Innovators

Social Innovators Table

Educators’ Network for  
Social Innovation

KAIST Social Entrepreneurship 
MBA Program

Educating Young Talents

SK SUNNY

LOOKIE 

SK New School

Establishing Social Enterprises

Happy Meal-box

Happy After School 

Happy Traditional Village 

Daegu Happy Future Foundation

Supporting Social Enterprises

Happy Alliance

Accelerating Social Enterprises

Impact Investing Portfolio 
Management

SK Probono

The Happiness Foundation fosters social innovators, 
who drive social change, and also develops, 
supports and promotes social enterprise models  
to efficiently address social problems.

Our Philosophy The Happiness Foundation provides the 
opportunities to grow for those who want to 
shape their own future. We therefore continue 
to develop and promote creative and sustainable 
social contribution models based on the belief 
that we can innovate the ways of sharing.

MISSION

VISION

Providing the opportunities 
to grow for those who want 

to shape their own future

A social contribution foundation 
committed to developing and 

promoting creative and sustainable 
business models

Nurturing social innovators 

Discovering, fostering  
and engaging talented & 

change-leading individuals  
to support expanding  

their impact

Developing social enterprise models

Developing innovative 
social contribution models 
to efficiently address social 

problems

OBJECTIVES

About the Happiness Foundation
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Happy Meal-box authorized  
as the first social cooperative  
in South Korea

Conducted impact investments 
based on social value

2013

Integrated the Happiness 
Foundation and the Social 
Enterprise Office

Opened a Korean restaurant 
O’neul

Launched KAIST Social 
Entrepreneurship MBA program

Launched a social enterprise, 
Happy Narae Co.

Started full-day curriculum  
at SK Happy School

2012

Happy Meal-box signed MOUs 
to offer better meals for 
children in Seodaemun-gu, 
Eunpyeong-gu, Mapo-gu and 
Seongdong-gu

Happy Meal-box developed  
26 new menus

Happy After School in Ulsan 
received the 1st Best Social 
Enterprise Award from the 
Citizens’ Coalition for Economic 
Equality

Hosted Se-sang Impact 
Investment Contest

SK SUNNY received a citation 
from superintendent of the 
Seoul Metropolitan Office of 
Education

Launched an online magazine, 
HappyAnd

2015

Reorganized SK Happy School 
to SK New School

Launched Happy Together

Happy Traditional Village 
Foundation opened a traditional 
house-themed resort, Gurume

SK SUNNY received the 
Education Minister’s Award 
at the 3rd Korean Education 
Donation Awards

Launched Wooran Foundation

2014

Received a Presidential Citation 
for contributing to social 
enterprise developments 

Launched a youth social 
innovator group LOOKIE

Launched a social innovator 
networking platform Social 
Innovators Table

Happy Meal-box launched  
The Happier Meal-box brand

Hosted 2017 Happy Alliance 
party

Hosted the 1st Educators’ 
Network for Social Innovation 
(ENSI) conference

2017

Signed an MOU to deliver 
packed meals to the 
undernourished

2005

Established Happy Library and 
Happy New Life

Established Happy ICT, Happy 
Farm, Happy Green Net, and 
Happy Web & Media

2011

Launched SK SUNNY China

Launched Social Enterprise 
Office

Established Happy After School 
in Seoul and Busan

2010

Expanded SK Happy School 
to include musical, music and 
automobile

2009

Launched SK Happy School 
(cooking)

2008

Launched the secretariat of  
SK SUNNY

2007

Established the Happiness 
Foundation

2006

Held the Happiness 
Foundation’s 10th Anniversary 
Conference titled The Social 
Innovators

Opened Happy Meal-box Plus 
Center

Signed an MOU with KAIST 
for the 2nd term of the KAIST 
Social Entrepreneurship MBA 
program

Signed an MOU for  
Happy Alliance

Reinforced SK Probono 
programs

2016

History Since its establishment in 2006, the Happiness 
Foundation has been building a foundation 
to establish and facilitate the social economy 
ecosystem, and therefore opening a new chapter 
in social contributions. 
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The Happiness Foundation opens 
up a new window to sustainable 
future and happier tomorrow by 
pursuing happiness which we 
create ourselves, and which grows 
by sharing.
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Launched LOOKIE to foster young 
social innovators

Designed to foster young social innovators, LOOKIE took its first 

step. LOOKIE is a program that encourages youths to develop a new 

perspective toward social issues and independently derive sustainable 

solutions. Participants come up with ideas on a social issue, which is 

designated as an annual task, and develop a business model, through 

which they develop entrepreneurship. In 2017, the first group of 

LOOKIE developed business models to address the issue of ‘lack of 

understanding and sharing traditional values.’ School clubs were also 

created at ten colleges to spread the selected ideas.

[Prototypes of business ideas developed by LOOKIE]

‘Philia,’ a platform to 
spared regional cultural 
contents

‘Dream On,’ hanbok (traditional 
Korean clothing) sneakers with 
high practical value

‘Re;you,’ traditional crafts 
that embody stories between 
generations

06 07

01

The Happiness Foundation received 
the Presidential Citation for its 
contribution to social enterprise 
developments in 2017

The Happiness Foundation received the Presidential Citation for its 

contribution to social enterprise developments in 2017 at celebration of 

the 10th anniversary of the enactment of ‘Social Enterprise Promotion 

Act.’ Since its establishment in 2006, the Happiness Foundation 

has been focusing on social enterprises as a new means to address 

social issues, and striving to develop social enterprise ecosystem. The 

Happiness Foundation was recognized for its efforts over a decade 

to build a solid foundation for establishing and promoting social 

economy ecosystem, such as developing social enterprise models, 

building a platform to discover, nurture and invest, and also fostering 

entrepreneurs and talents. 

Highlights of 2017

02

Shared innovative ideas through 
Social Innovators Table, a social 
innovator networking platform

The Social Innovators Table is an arena where social innovators, 

who are making innovative practices in their respective fields, can 

come together to share their thoughts, and create innovation 

together. In 2017, social innovators shared their innovative ideas 

with technologies for society and new collaboration methods, as 

well as the ways to efficiently leverage the infrastructure to grow. In 

order to help social innovators grow, various supports were provided 

such as joint events for recruitment, legal services, introduction of 

new markets and investments. Furthermore, we added a new layer 

to social innovation ecosystem through activities in partnership with 

social innovators, such as developing an accessibility map for the 

disabled at college campus.

P. 22

P. 18
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Happy Alliance conducted  
a campaign to promote donation 
culture

Happy Alliance, the first social contribution alliance in South Korea, 

conducted a delightful and fun campaign to promote donation 

culture, which won positive response. Around 150,000 people 

participated in the ‘Connecting Happiness’ campaign, through 

which donations were made simply by walking, having fun or taking 

pictures. As a result, around 100,000 packed meals were delivered 

to the undernourished. At the ‘Happy Alliance Party,’ consisted of a 

flea market and Talk & Music Concert, people who make donations 

through many different ways got together and enjoyed the happiness 

of sharing. 

08

05

SK New School adopted  
the ‘Stage Project’

SK New School carried out the ‘Stage Project,’ which is an intensive 

on-the-job training program. Originally a French word meaning 

practical exercise and training, our ‘Stage’ refers to apprentices who 

develop food service expertise. 22 entities have participated, including 

‘The Green Table,’ ‘Ristorante Eo,’ and ‘O’neul,’ restaurants that 

signed MOUs with SK New School in 2013 to foster talents for food 

services, as well as ‘Kwon Sook Soo,’ ‘Mingles,’ and ‘Zero Complex,’ 

some of the first Michelin star restaurants in South Korea. Through 

the collaboration, we together enhanced the quality of the project. 

With the Stage Project and practical training at Walkerhill Hotel, SK 

New School fostered talents with diverse on-site experiences and 

provided skilled personnel to the food service industry in South Korea.

09

P. 29
P. 23
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06

Happy Traditional Village established 
a book cafe at the Gurume resort

Happy Traditional Village opened a book café Gurume Off at 

Gurume, a traditional house-themed resort, to provide diverse 

experiences to its visitors. At Gurume Off, visitors can enjoy around 

1,300 humanities books, as well as brunch and beverages. They can 

experience a new way of rest and relaxation by reading books in a 

stylish traditional house surrounded by Andong’s beautiful natural 

environment.

P. 28
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07

Happy Meal-box Social Cooperative 
expanded the contracted food 
service business for cafeterias at 
public organizations

Along with its members, the Happy Meal-box social cooperative 

fully entered into the contracted food service business for cafeterias 

at public organizations. In an effort to improve food quality, the 

Cooperative uses high quality ingredients, such as eco-friendly rice 

and antibiotic-free fertile eggs. It also focuses on increasing customer 

satisfaction by hiring professional chefs and skilled talents in order 

to improve taste, as well as communicating with the customers. It 

first began services at the cafeteria at the Nowon Lifelong Learning 

Center of the Seoul Metropolitan Office of Education in February 

2017, followed by the cafeteria at the Seongbuk-gu Office and 
‘Happiness Together,’ a standard workplace for the disabled that 

is a subsidiary of SK hynix in Cheongju. The Cooperative plans 

to enhance food quality and create jobs in local communities by 

expanding its contracted food service business.

13

09

Successfully held the conference 
of Educators’ Network for Social 
Innovation 

The Educators’ Network for Social Innovation (ENSI) is a platform 

where college educators, who foster social innovation talent, 

share their experiences and know-how as well as achieve mutual 

development. Toward the closing of 2017, ENSI held a conference 

on the theme of ‘Status and outlook of fostering social innovators 

at colleges,’ to attract interest and participation of professors, 

staff members and experts. Throughout the conference, college 

professors participating in ENSI engaged in conversations and shared 

their research process and outstanding examples related to fostering 

social innovators.

08

KAIST Social Entrepreneurship MBA 
held a graduation presentation for 
its 4th class graduates

KAIST Social Entrepreneurship MBA held a graduation event to 

conclude the two-year journey of its 4th class graduates since their 

enrollment in 2016. The graduates gave presentations on final 

business models and candidly discussed difficulties they experienced 

throughout the process. They also made known their continuing 

devotion to bringing positive changes to society. At the presentation, 

SK Group Chairman Tae-won Chey provided a lecture on “Measures 

to increase impact of social enterprises”, and gave advices to the 

graduates, by saying that they should pursue both social value 

and economic value, while considering what difficulties customers 

experience. 94% out of 17 graduates of the 4th class succeeded in 

starting their own social enterprises. 

P. 20

P. 26

P. 19
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SK SUNNY, a college student 
volunteer group, launched  
‘SUNNY Family’

SK SUNNY is a college student volunteer group that is leading 

positive changes in society by volunteering. Graduates of SK SUNNY 

had come together once again. From 2003 to 2017, volunteers 

of SK SUNNY total around 70,000 and volunteer time amounts to 

1,410,000 hours. They have established ‘SUNNY Family,’ the network 

that creates a virtuous cycle in that graduates (OB) and current 

activists (YB) of SK SUNNY come together in the name of SUNNY to 

plan and execute social innovation programs. The SUNNY Family will 

continue to carry out exchanges, regardless of age or affiliation, and 

create valuable social innovation.

14 15SUNNY Family website  
(besunny.com/alumni/Intro.sub.action) 

P. 21

http://besunny.com/alumni/Intro.sub.action
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Programs on 
Nurturing Social 
Innovators 

Programs on 
Developing 
Social Enterprise 
Models

Nurturing  
social innovators 

We nurture social innovators  

who drive social changes based on  

SK’s talent nurturing philosophy.

Program Performance in 2017

17



Please describe the hanbok  sneakers made 
by Dream On. 

The mission of the first class of LOOKIE was to 
properly understand traditional values and promote 
it by sustainable business models. Targeting young 
generations in their 20s and early 30s, we reinterpreted 
hanbok, which is Korean traditional clothing, based on 
a sophisticated design, and combined this with practical 
sneakers designs to create ‘hanbok  sneakers.’ This 
also led to the creation of jobs for master craftsmen of 
handmade shoes in Seongsu-dong, resulting in added 
value for the society.

What activities have you carried out after 
winning the contest?

We are taking on a new challenge, using the product 
developed through LOOKIE. We received the Grand 
Prize at the ‘2017 Capstone Design Contest’ hosted by 
the Ministry of Education and the National Research 
Foundation of South Korea, and were able to exhibit the 
product at BEXCO in Busan. We have also developed a 
norigae (Korean traditional ornament for women) and 
exhibited it at the ‘K-Handmade Fair 2017.’ In addition to 
holding an event at Hanyang Women’s University campus 
to try on Seongsu-dong handmade shoes, we were given 
from the university an achievement award in recognition 
of our contribution to promote local economy. This series 
of acknowledgements gave us motivation to go further. 

What are your future plans?

We would like to further promote the beauty of hanbok  
to a greater number of people. We were confident 
when we found out about LOOKIE’s task of bringing 
together traditional heritage with specialty because we 
have experiences in creating diverse products. However, 
this was not all that was needed. We have learned that 
people’s thoughts can be changed when there is a solid 
business model and the perseverance of never giving up 
on spreading values. Based on the experience through 
LOOKIE, we will work together with other LOOKIE 
members to develop new business models and promote 
the beauty of hanbok.

How was it to collaborate with Dream On? 

The passion demonstrated by young people who 
visit Seongsu-dong is always a great challenge for 
us. This was also true for Dream On. Applying the 
hanbok concept to shoes required creativity as well as 
considerable time and effort. I believe that their passion 
and challenge enabled us to move forward. I am also 
happy with the good outcome. I would like to further 
study the basic skills of the shoe industry together with 
the Dream On.

In-ae Lee, Ji-won Kim, Ji-young Chae
Students, Department of Industrial Design, Hanyang Women’s University 

Dream On, Winner of 2017 LOOKIE Contest

Jong-hwan Lee
Head, Shoes Research Center, Seoul Seongdong Footwear Association

Handmade Shoe Artisan

LOOKIE has lit on our dream of combining traditions and 

the present culture. We will grow into young innovators 

who further shine the light.

LOOKIE 

Dream On is a group of young innovators who 

creates new values by developing items that 

deliver traditional values with modern taste. 

As a member of the first class of LOOKIE, 

Dream On created sneakers inspired by motifs 

of hanbok, in collaboration with handmade 

shoe craftsmen of Seoul Seongdong Footwear 

Association. Dream On was selected as a 

winner at the 2017 LOOKIE Contest.

Dream On – a first class of LOOKIE

Jong-hwan Lee – Handmade shoe artisan

Interview

Programs on 
Nurturing social 
innovators 

Programs on 
Developing 
Social Enterprise 
Models

16 17

Programs on 
Nurturing Social 
Innovators  

Programs on 
Developing 
Social Enterprise 
Models
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What were you trying to share at the SIT? 

Todo-works hopes to provide the disabled with greater 
freedom in mobility, removing restrictions caused by 
large, heavy electric wheelchairs. In particular, I wanted 
to help children on wheelchairs go outdoors more 
often. To achieve this goal, we combined all of our 
technologies to create Todo-drive, the world’s most 
lightweight power-assisted control kit. It can be simply 
attached to any types of manual wheelchairs for free 
use of electric and manual functions. By sharing Todo-
works’ story of innovation, I intended to deliver the 
message that potential social innovators should never 
stop thinking about the core of an issue and making 
trial and error.

What new challenge is Todo-works planning 
to take on?

It is not easy to eliminate the prejudice against disability. 
However, we witnessed active changes in children who 
use Todo-drive as well as positive changes in the way non-
disabled children view disabled children. I would like to 
continue making such changes. I also plan to attempt at 
breaking into the global market. To this end, Todo-works 
has attracted Impact Investment from the Happiness 
Foundation. This investment fund will be used for 
manufacturing Todo-drive to make it more affordable and 
also for R&D to improve our products.

Jae-shin Shim 
CEO, Todo-works

Speaker of the 1st Social Innovators Table (SIT),  
beneficiary enterprise of Impact Investment in 2017 

Todo-works has gained a strong ally and funds for  

its journey to resolve difficulties of the underprivileged.  

I hope that SIT connects many more social innovators  

to bring greater social changes.

Social Innovators Table

Todo-works is a social venture that promotes 
smooth traveling of the disabled and the 
underprivileged by developing Todo-drive, an 
electric kit attached to manual wheelchairs. 
Jae-shin Shim, CEO of Todo-works shared 
positive changes that can be brought by a small 
motor at the first meeting of SIT. Recognized 
for business growth potential and social 
values, Todo-works attracted the Happiness 
Foundation’s Impact Investment.

Interview

16 17

Programs on 
Nurturing Social 
Innovators 

Programs on 
Developing 
Social Enterprise 
Models



Fostering Social Innovators

Social Innovators Table

Educators’ Network for  
Social Innovation

KAIST Social Entrepreneurship 
MBA Program

Educating Young Talents

SK SUNNY

LOOKIE 

SK New School

Programs on Nurturing 
Social Innovators

1716

Programs on 
Nurturing Social 
Innovators 

Programs on 
Developing 
Social Enterprise 
Models
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OUTCOME OUTCOME

Launched new innovation projects based on 
collaborations enabled by SIT

Collaboration with the Happiness Foundation 
and South Korean colleges

 •  ANGELSWING, Todo-works  Creating a map that 
improves accessibility for the disabled at college 
campuses

Collaboration among participants

 •  FuturePlay invested in Todo-works and PUBLY 

Fostering Social Innovators

Social Innovators Table (SIT) Educators’ Network for Social Innovation (ENSI)

Building a new network 
platform to lead various 
attempts at innovation 
by social innovators

Establishing a 
foundation to support 
research on social 
innovation ecosystem 
and to foster social 
innovators at colleges

ACTIVIT Y ACTIVIT Y

We held conferences to help social innovators get inspired from various 
case studies of innovation and explore new ways

 •  Participants  Approximately 701) social innovators, including CEOs of social enterprises and social 
ventures, as well as investors and employees of supporting organizations, college professors and 
students

 •  Themes  1st – Case studies of innovation by technology-based social ventures /  
 2nd – Methods of leveraging the support infrastructure explained by social innovators /  
 3rd – Ways of cooperation that promote growth of young social innovators

We provided multifaceted supports for companies that drive social 
innovation to strengthen their competencies 

 •  Held a HR workshop and a joint recruitment event in collaboration with RocketPunch, a company 
participating in SIT, so that social innovation companies can strengthen their HR system and generate 
synergy for recruitments

 •  Held a lecture in collaboration with Law & Company, a company participating in SIT, to provide 
professional legal advices, such as knowledge related to tax reporting, investment, and contract

We built a network that enables collaboration among social innovation educators, who has 
been working separately.

 •  Participated by 30 professors at KAIST, Korea University, Myongji University, Pusan National University, 
Seoul National University, Yonsei University, Chung-Ang University and Hanyang University

We held a conference to promote mutual exchange and cooperation among professors, 
faculty and experts.

 •  Played a role as an arena of exchange where participants shared research project processes and 
discussed the direction of future developments

 •  Participated by around 100 people, including college professors who participate in ENSI, college 
faculty members and students

We supported college curriculum developments to nurture social innovation talents.

 •  Soongsil University  Signed an MOU to create a social enterprise major in the area of social welfare

 •  Ewha Womans University  Signed an MOU to support a social economy collaboration course 

We adopted an outstanding overseas program to enhance the competencies of start-up 
education professors at colleges.

 •  Offered a start-up professor training program of Babson College, which is renowned for start-up 
education in the US, which was participated by a total 53 start-up education professors from major 
colleges in South Korea and professional accelerators

1) List of participants by conferences: Please refer to SIT website  sit.skhappiness.org

Collaboration with the Happiness Foundation 
and SK Group

 •  Todo-works  Attracted 2017 Impact Investment 

 •  RocketPunch  Held a joint recruitment event 

 •  Law&Company  Had a lecture on legal matters 
and connected 11STREET/T map service partnership

 •  Donggubat  Was supported to expand its market 
to Acadia at Walkerhill Hotel

 •  Weenu  Was supported the entry into the Chinese 
market in connection with SK Probono

 •  OHFA TECH and five others  Was offered PR, 
marketing and design supports in connection with 
Social Enterprise Supporters of SK SUNNY

Implemented eight research projects to 
promote the development of social innovators

 •  Action research on social economy education  
Professor Ui-young Kim at Seoul National University

 •  Exploratory research on business opportunity 
development process of social entrepreneurs  
Professor Jong-tae Bae at KAIST

 •  Research on social enterprise and social 
innovation – identifying the roles of social 
enterprises by social issue mapping   
Professor Bo-gyeong Kim at University of Seoul

 •  Research on a new mentor system, adequate for 
South Korea to foster start-up talents  Professor 
Byeong-jun Yu at Seoul National University

 •  Research on career path education and talent 
education of colleges by analyzing youths’ 
understanding of social economy   
Professor Jae-hwan Park at Chung-Ang University

 •  Research on institutional conditions and 
sociology education methods for fostering 
young social innovators  Professor Hyeon-ji Kwon 
at Seoul National University

 •  Research on pure altruism and social 
acceptance of social enterprises   
Professor In-cheol Choi at Seoul National University

 •  Research on practice methods for social 
entrepreneur start-up education and its 
ecosystem at Korean colleges   
Professor Jeong-hyeon Lee at Myongji University

*  Plan to make announcement and publication in 
academic journals in 2018

8
social innovation research 
projects

10
innovation projects

http://sit.skhappiness.org
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Educating Young Talents

OUTCOME OUTCOME

94% of prospective graduates (4th Class)2) 
started social enterprises 

 •  5 preliminary social enterprise certifications 
(Modu Campus, Moduda, Jerrybag, Care U, 
CTOC)

KAIST Social Entrepreneurship MBA Program SK SUNNY

Enhancing impacts of 
the program to nurture 
social entrepreneurs by 
sharing, collaboration 
and openness

Nurturing young social 
innovators devoted 
to participate in 
social innovation and 
equipped with problem-
solving capabilities

93
of SUNNYs are devoted to 
keep working on social issues

ACTIVIT Y ACTIVIT Y

We operated MBA programs to nurture entrepreneurs who are on social missions and 
equipped with management capabilities.

 •  Provided supports for business model improvement and business expansion based on the regular MBA 
curriculum and a tailored incubating program, SAVE1) 

 •  Provided overseas onsite training at the University of Sheffield in Britain (Social Enterprise Accelerator 
Program)

Outstanding education programs were shared to nurture talents in social economy. 

 •  Offered ‘KAIST-SK Social Entrepreneur Management Program,’ a non-degree course at KAIST College 
of Business designed for those working in the social economy ecosystem

 •  Held ‘SEMBA Talk Show,’ where graduates shared their start-up success stories, and ‘2017 Social 
Venture Boosting Day,’ where SE MBA faculty professors provided guided mentorship

We expanded its partnerships to include 250 companies and organizations to enhance 
its program’s influence.

 •  Volunteer program  Implemented 10 outstanding programs in 10 regions across South Korea to 
resolve issues related to children, the disabled, and seniors in collaboration with 221 organizations

 •  Social Enterprise Supporters  Provided PR and marketing supports to 29 social enterprises

We developed global leadership with Korea-China joint programs.

 •  Participated in ‘UN Habitat Youth Week 2017’ conference to spread the Sustainable Development 
Goals (SDGs), and shared ideas to address global social issues

 •  Planned and implemented an ethnic minority traditional culture program in Guizhou, China

 •  Participated in ‘Smile for Children,’ a psychological support camp for children with facial disfigurement 
in Vietnam

We launched ‘SUNNY Family’ to promote on-going exchanges between graduates (OB) 
and current members (YB).

 •  Built a website to encourage OBs’ participation

 •  Planned and executed 14 OB-led social innovation programs, including MY SEOUL project and 
SUNNY-S.M. Entertainment joint group of visual media volunteers

 •  2 investment attractions  
(Modu Campus, Man In Dream)

 •  2 selected for SK Social Progress Credit  
(Jerrybag, MisaWelfare) 

 •  1 graduated as a specialist in social economy 
(Minsnail Housing Coop.)

1)  Social - Aspiring - Venture – Engine (Framework of KAIST Social Entrepreneurship MBA Program designed by the 
start-up stage of social enterprises)

2) Based on a total 17 prospective graduates

93% out of 2,400 participants in 2017 
expressed their devotion to resolve social 
problems after the end of the program

94
of graduates started  
businesses 

% %
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OUTCOME

Set a plan to create LOOKIE entrepreneurship 
clubs at 10 colleges

  •  Kyung Hee University, Korea University, 
Pusan National University, University of Seoul, 
Sookmyung Women's University, Yonsei 
University, Yeungnam University, Inha University, 
Korea National University of Cultural Heritage, 
Hanyang Women’s University, etc.

LOOKIE

Creating social 
entrepreneur clubs that 
enable youths to grow 
into social innovators 
by developing social 
innovation business 
models

ACTIVIT Y

We developed business models that properly understand and disseminate traditional 
culture and values.

 •  Dream On (Hanyang Women’s University)  Collaborated with handmade shoe craftsmen in 
Seongsu-dong and created practical hanbok  sneakers to promote the beauty of Korean traditional 
garment

 •  Re;you  (Korea National University of Cultural Heritage)  Created a traditional craft item that 
embodies a story to resolve conflicts among different generations

 •  Philia (Kyung Hee University)  Developed cultural content to promote a local village and built an 
online platform that allows cultural experience and product sales

We built a support system to create entrepreneurship clubs.

 •  Established a network of faculties at 30 colleges and experts in different fields

 •  Created advisory groups at 10 colleges

OUTCOME

SK New School

Solidifying 
competitiveness 
as a professional 
education institution 
by strengthening field-
oriented curriculums and 
expanding ecosystem 
exchanges in food 
service business

ACTIVIT Y

We strengthened field-oriented programs to nurture professionals who can immediately 
demonstrate their skills in the act.
 •  Started a 12-week ‘Stage1),’ a joint talent-fostering project, with 22 renowned restaurants in South 

Korea

 •  Offered a six-week field training at Walkerhill Hotel

 •  Held six field trips with ‘MyeongInMyeongChon, a traditional food brand by masters

 •  Students planned and operated banquets, including graduation events and family luncheons 

We provided an arena to offer growth opportunities by hosting and participating in 
various internal and external event.  
 •  Hosted global internship programs, Home Coming Day, a graduation event called, ‘Soaring High,’ and 

others

 •  Took part as staff members in external events for VIPs, such as Diner en Blanc Seoul and events held 
by Chanel and Louis Vuitton

 •  Promoted content development based on professional knowledge in food service industry and the 
Facebook channel operation by encouraging students’ participation

Recorded an employment rate of 100% at 
renowned hotels, resorts and restaurants in 
South Korea

•  Hotels and resorts  Four Seasons Hotel 

Seoul, Hyatt Regency Jeju, Daemyung Resort 
Hongcheon, etc.

• Restaurants  Gwanghwamun Gukbap, The 

Green Table, L'amitie, Ryunique, MUOKI, 
Mingles, VOLPINO, Seoul Dining, Ilsang 
Dabansa, Toc Toc, Poom Seoul, etc.

1)  Stage: Originally a French word that means practical exercise and training, it refers to an apprentice who develops food service 
expertise

100
employment rate

10
clubs are planned to be 
established

entrepreneurship %



Developing  
social enterprise 

models

We develop and promote social enterprise models  

that can efficiently solve social problems, based on  

SK’s corporate philosophy pursuing sustainable happiness.

Programs on 
Nurturing Social 
Innovators 

Programs on 
Developing 
Social Enterprise 
Models

Program Performance in 2017
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SK Probono Yeo-won Yu, Director of Sallim

How did you help Sallim as SK Probono 
volunteers? 

Sallim had provided accounting training to its members 
for five years since its establishment, but the members 
found it difficult to learn since they were not experts. 
Sallim needed to ascertain its financial state, but its 
financial process itself was not clear. That was where we 
came in, and we established a process by segmenting, 
and improved materials for the board. As a result, the 
board members can more quickly understand and 
identify the issues from the management and formulate 
relevant measures.

How does SK Probono activity influence on 
you? 

It makes us aware of various social issues. It also makes 
us think about how social enterprises that resolve such 
issues could be self-sufficient. Rather than providing just 
one-time support as donations, we look for ways to help 
by leveraging our expertise. This gives motivation to the 
members of SK Probono, and courage to take action. 
In the process of thinking and cooperating, we get an 
opportunity to help by using our expertise efficiently, as 
well as an opportunity to grow ourselves. 

How did SK Probono activities help

People working at social enterprises often say that they 
want to ‘go beyond just keeping their heads above the 
water and do a good job.’ This applies more to such 
social enterprises as Sallim that have grown to a certain 
level. However, we were often blocked because we didn’t 
have elaborate operation system and process. With SK 
Probono, we are establishing a financial management 
system as well as employment and personnel evaluation 
methods, thus building a solid foundation for Sallim’s 
development into a fair and reasonable organization that 
grows together with others.

What are your future plans?

Sallim has a pride as a ‘neighborhood physician’ that 
takes detailed cares for the locals. It is not a hospital that 
you visit only when you are sick, rather a member of a 
community that lives together with locals and helps to 
maintain their health. Our goal is to help all residents 
equally and fully exercise their right to lead a health life. 
We feel more reassured by SK Probono’s presence for 
this process.

Chief Chang-rae Jung, Chief Jin-hee Kim, Senior Seung-yeon Lee 
SK holdings C&C 

SK Probono Volunteer Group

Director Yeo-won Yu 
Sallim Medical Welfare Social Cooperative

Beneficiary Organization of SK Probono

The goal of Sallim is to build a community where 

individuals and the village grow together. SK Probono 

came to the community and gave helping hands to 

address issues we face.

SK Probono

Interview

The ‘Sallim Medical Welfare Social Cooperative 
(Sallim)’ is a social enterprise that is operated 
based on capital jointly funded by 2,300 
local residents of Eunpyeong-gu, Seoul and 
professional medical personnel. It’s joining 
hands with members of SK Probono to 
continue healthy growth as neighborhood 
physicians. 
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Hansung Enterprise 

Beautiful Coffee 

What led you to join Happy Alliance? How do 
you contribute? 

We have been supporting local coffee and cacao 
producers raise themselves from poverty through fair 
trade, but we also wanted to carry out activities for the 
underprivileged in South Korea. Since we joined Happy 
Alliance, we’ve donated cocoa that is made of fairly-
traded organic cacao and sugar to undernourished 
children through Happy Meal-box. We also held a 
campaign called Dreaming Cocoa, through which cocoa 
would be donated every time consumers purchased a 
product. With Happy Alliance, we think hard to find 
ways to make donations in daily life and in an easy way.

term perspective. We donate healthy food ingredients 
to Happy Meal-box to improve the nutrition of 
undernourished children. With Happy Alliance, we are 
looking for ways to further expand donation methods 
and scopes.

What are your future plans with Happy 
Alliance?

We are spreading the importance and the joy of sharing 
by using Happy Alliance as a megaphone. The voice of 
one person can reach only so far, but the united voice 
of many people can create a large echo throughout 
the world. We hope to witness a greater number 
of companies and people take part in this beautiful 
experience of sharing, and also hope that donation 
activities fully become a joyful part of our culture.

Mi-ok Lee  
Head of Marketing Team, Beautiful Coffee 

Jae-won Kim 
Head of PR Team, Hansung Enterprise

Member companies of Happy Alliance 

We are happy to do something good by working 

together, otherwise it couldn’t have been accomplished.  

I hope that there will be more helping hands for  

Happy Alliance so that we can create new value.

Happy Alliance

Interview

Beautiful Coffee and Hansung Enterprise are 
member companies of Happy Alliance, which is 
the largest social contribution alliance in South 
Korea. They are good-will companies that have 
brought together their strengths to take the 
lead in addressing social issues. Companies 
participating in Happy Alliance are combining 
their respective resources and competencies for 
maximum effects. They are also focusing on 
improving nutrition and education for children 
through Happy Meal-box and Happy After 
School.

We are specialized in food business and had been 
focusing on ways to help society with food. We have 
been helping the underprivileged, including orphanages, 
but felt the need to do more than simple one-time 
events. We therefore took part in Happy Alliance to 
continue sustainable donation activities from a long-
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Establishing  
Social Enterprises

Happy Meal-box

Happy After School 

Happy Traditional Village 

Daegu Happy Future 
Foundation

Supporting  
Social Enterprises

Happy Alliance

Accelerating  
Social Enterprises

Impact Investing Portfolio 
Management

SK Probono

Programs on 
Developing Social 
Enterprise Models
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2016 

KRW 33.6 billion
2017 

KRW 35.2 billion

OUTCOME

Secured the business sustainability thanks to 
sales growth

Happy Meal-box

Enhancing business 
sustainability by 
strengthening brand 
value and capacity

ACTIVIT Y

We ensured a sustainable business model by improving efficiency and with multi-party 
cooperation.

 •  Established the support system centered with Happy Meal-box Social Cooperative, and thus operates 
Jungbu and Seobu Plus Centers more efficiently

 •  Signed an MOU between Happy Meal-box Social Cooperative, Seongbuk-gu, and Organica to 
establish Bukbu Plus Center 

Happy Meal-box was chosen as the meal-box for the production staff of opening and 
closing ceremonies of 2018 Winter Olympics in PyeongChang, thereby enhancing its 
brand value.

 •  Developed menues based on local foodstuffs with the concept of ‘Gangwon Banquet’ through  
multi-party collaboration, including Wonju Branch of Happy Meal-box in Gangwon Province

Happy Meal-box Social Cooperative strengthened its execution capacity as a social 
cooperative by spreading public education and launching a new brand. 

 •  Operated a dietary life education and camp program with local communities for undernourished 
children

 •  Launched ‘The Happier Meal-box’ brand to help people leading busy lives to have nutritional balance

Establishing Social Enterprises

*  Sales of Happy Meal-box Social Cooperative and 28 centers 
of Happy Meal-box 

OUTCOME

Happy After School

Improving support 
system and expanding 
business areas to 
bolster business 
competitiveness of 
after-school social 
enterprises

ACTIVIT Y

We systemized support for strengthening the competitiveness of after-school social 
enterprises.

 •  Held a lecture for instructors and parents of regions where the cooperative operates, in order to 
provide them coaching on teaching methods

 •  Provided free program support for the underprivileged to maintain partnerships with commissioned 
schools for after-school activities

 •  Developed new content that is adequate for the Fourth Industrial Revolution, including creative 
convergence and software education

We ensured business sustainability by running commissioned projects.

 •  Operated the ‘Coding School’ on commission – a corporate social contribution program of LG CNS, 
SK hynix, SK holdings C&C and others 

 •  Operated occupational experience and camp projects, including SK Sports and Social Venture Contest 
Camp

Commissioned with six projects and offered the Industry 4.0 education and occupational 
experience to underprivileged children

•  Educational programs as part of CSR project  SK holdings C&C – Happy Coding Classroom,  

SK hynix – Hainstin, LG CNS – Coding Genius

•  Job training and camp projects  SK Sports – Sports-related job training, Social Venture Contest 

Camp – ‘Special Camp that Changes the World’, Enactus – One Day Class

27

6
commissioned projects to 
operate and expand

35.2
KRW billion in sales
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OUTCOME

Enhanced customer satisfaction and 
sustainability of a traditional house-themed  
resort, Gurume

•  Revenues   

KRW 730 million  
in 2016 

•  Cumulative number of guests   

Approximately 31,000 persons

•  Customer satisfaction level   

4.5 out of 5.0

Happy Traditional Village

Providing more 
special experiences 
to customers by 
strengthening distinctive 
content of a traditional 
house-themed resort, 
Grume

ACTIVIT Y

Gurume enhanced its level of services by diversifying experience contents.

 •  Opened book café Gurume Off to offer the experience of staying in a traditional house while enjoying 
books

 •  Adopted local specialty programs, including making gochujang  (Korean red pepper paste) and 
experiencing a home-brewed liquor

Gurume enhanced customer satisfaction by improving amenities.

 •  Adopted a transportation service (electric cart), established an outdoor relaxation area, improved 
information materials for both domestic and overseas visitors

*  Ranked top among 82 facilities in Andong (Selected by 
TripAdvisor – one of the top global travel information 
websites 

1)  Domino’s, Vitamin Angels, Beautiful Coffee, Dongbu Insurance, Organica, Woongjin Foods, SuperJam, S.M. Entertainment, 
Hansung Enterprise, Intuitive Surgical Korea, Kumho Tire, HARMAS, Law&Company, TONYMOLY, Electro Land, Seoul 50 
Plus Foundation, Small Cinema, Skopi, YOGIYO/Baedaltong, CJ LION, LIG Nex1, SK SUPEX Council, SK hynix, SK Planet, SK 
Broadband 

No. 1 
in customer satisfaction

KRW 760 million  
in 2017

→ 

OUTCOME

Happy Alliance

Enhancing efficiency 
and influence of social 
contributions through 
participation and 
resource donations of 
diverse companies 

ACTIVIT Y

We resolved diverse issues, which underprivileged children are facing, in partnership 
with member companies of Happy Alliance.
 •  Enhanced the quality of Happy Meal-box and contributed to improving nutrition of underprivileged 

children by increasing donations of vitamins and beverages

 •  Diversified after-school programs of ‘Happy After School’ and contributed to reducing the information 
inequality by donating education programs, such as job trainings and robotic surgery experience

We conducted a wide array of campaigns that promote the meaning and effects of 
donation.
 •  Conducted Connecting Happiness through Donations in Daily Life campaign, which leads to 

donations by simply participating in the events 

 •  Recruited Happy Alliance Supporters, who can lead the donation culture

 •  Held the ‘2017 Happy Alliance Party’, together with member companies of Happy Alliance (held a flea 
market and Talk & Music Concert)

Supported undernourished children and promoted social enterprises by using resources of  
25 member companies1)

•  Provided 100,000 packed meals and nutritional products, worth of KRW 3.2 billion

Raised awareness and social contribution activities of participating companies

•  Exposed the participating brands to 500,000 people

Encouraged individual citizens’ participation in social contributions

•40,000 supporters joined the membership

100,000 
meal-boxes were provided to 
undernourished children

Supporting Social Enterprises
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Accelerating Social Enterprises

Impact Investment Portfolio Management

Enabling continued 
growth of social 
enterprises and social 
ventures, and promoting 
the Impact Investment 
ecosystem

ACTIVIT Y

We enhanced the value of investees by supporting their development, including 
attraction of new investors, expansion of distribution channels and PR activities.

 •  Supported the attraction of new investors – five cases amounting to KRW 2.45 billion 

 •  Made connections for domestic and overseas distribution in collaboration with SK partner companies

 •  Provided PR support by leveraging an SK marketing channel (OK Cashbag Lock) and the media

We established the first social enterprise-specialized private equity fund in South Korea 
and led influx of financial capital to the social economy ecosystem.

 •  Formed a fund totaling KRW 11 billion with the investment of K-Growth, KEB Hana Bank and  
the Happiness Foundation

 •  Built a foundation to promote participation by institutional investors through market disclosure of  
the social and financial values generated by social enterprises

We contributed to promoting the ecosystem by strengthening impact investing network 
and spreading outstanding cases.

 •  Member companies of Korea Impact Investing Network (KIIN) increased from 23 to 331),  
and held four regular meetings

 •  Participated in domestic and overseas conferences, including AVPN, D3 Impact Nights, and SOCAP

10.15 

10.65 

Investments in 
funds and direct 
investments 
combined reached 

Follow up 
investments 

KRW billion (Cumulative)

KRW billion (Cumulative)

OUTCOME

SK Probono

Increasing participation 
of SK employees by 
systemizing programs 
and improving support 
process

ACTIVIT Y

We integrated similar programs within SK Group and encouraged SK employees to 
participate.
 •  Integrated probono programs in three companies: SK holdings C&C ICT Probono volunteer group, 

SK E&C program on making residential improvements for low-income families, Social Enterprise 
Supporters of Happy Narae Co. 

We diversified programs by strengthening connection with SK’s partner companies and 
external organizations.
 •  Developed and operated project-type programs related to SK’s partner companies’ businesses and 

social contribution projects 

 •  Developed and operated a mentoring program for college students in collaboration with internal and 
external relevant organizations

3.5

2

increase in SK employee 
participation 

-fold 

-fold 
increase in beneficiary 
organizations

OUTCOME

2016 

5.85 billion

2016 

80 persons2016 

8.2 billion

2016 

85 entities2017 

KRW 10.15 billion

2017 

374 persons2017 

KRW 10.65 billion

2017 

167 entities

1)  New member companies: KPMG CCS, LOTTE Accelerator, BPLUS, Seobu Women’s Development Center, Seoul Business 
Agency, Oh My Company, the YOONMIN Foundation, Chungbuk Creative Korea, FuturePlay, K-Growth

Increase in cumulative amounts of 
investments in funds and direct investments 
combined

SK employee participation increasedIncrease in cumulative amounts of  
follow-up investments

Beneficiary organizations increased
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PROGRAM 
OVERVIEW

Programs on 
Nurturing Social 
Innovators 

Major Programs in Numbers

Programs on 
Developing 
Social Enterprise 
Models 

* As of 2017 year-end 

KAIST Social Entrepreneurship 
MBA Program 
Cumulative number of people fostered 
for the field of social economy with 
improved management and leadership 
competencies since the launch of program 
in 2012 to 2017

Impact Investing
Cumulative amounts that investees of 
the Happiness Foundation have attracted 
from new investors from 2013 to 2017

SK New School
Cumulative number of young talents  
who have completed the School from 
2008 to 2017

SK Probono
Launched SK Probono Volunteer 
Group, for the first time among large 
enterprises in South Korea in 2009

SK SUNNY 
Cumulative number of  
SK SUNNY volunteers from  
2003 to 2017

Happy Meal-box 
Cumulative number of Happy Meal-box 
provided to the undernourished from 
2006 to 2017 

66Social entrepreneurs

38,670,000

10.65Follow-up  
Investments

 
KRW  billion

persons

persons

persons

Packed meals 

1South Korea’s st

435F&B specialists

68,800College student  
volunteer group
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Programs on Nurturing 
Social Innovators 

We foster social innovators who drive social changes, 
based on SK’s talent-nurturing philosophy.

Social Innovators Table (SIT)
sit.skhappiness.org

‘Social Innovators Table (SIT)’ is a networking program that enables social innovators, who make 

innovations in their respective fields, to come together and exchange their ideas and thoughts. 

The SIT conference consists of presentations, conversations, and debates. Entrepreneurs, activists, 

investors, educators and others share social innovation cases and processes, discussing new 

necessary measures. Subjects at SIT are developed into detailed projects through the participating 

social innovators’ discussions.

KAIST Social Entrepreneurship MBA Program
sksecenter.kaist.ac.kr

KAIST Social Entrepreneurship MBA Program is the first of its kind in the world. The MBA program 

was created jointly by the Happiness Foundation and KAIST to nurture social entrepreneurs with 

capability of establishing and operating efficiently innovative businesses. In order to enable all 

students to start their own social enterprises, it offers specialized curriculum on starting a social 

enterprise, mentorship on start-up creations, and incubation programs, in collaboration with excellent 

professors from KAIST College of Business. In addition, SK Center for Social Entrepreneurship 

provides incubation for the students as well as supports for development and promotion of its MBA 

curriculum and academic research activities. 

Educators’ Network for Social Innovation (ENSI)

Educators’ Network for Social Innovation (ENSI) is a platform for the Happiness Foundation and 

colleges who works on fostering social innovators to share their knowledge and experience. Ten 

colleges are participating, including Yonsei University, Korea University, Seoul National University, 

Hanyang University, KAIST, Ewha Womans University, and Pusan National University. It’s carrying out 

diverse projects, such as research contests, study groups, and workshops on teaching methods.

SK SUNNY
besunny.com

SK SUNNY is a college student volunteer organization that SK and the Happiness Foundation 

operate to foster innovative young social innovators that our society needs. Since its launch in 

2003, it has been sharing happiness with different groups of people in local communities by actively 

conducting fun and creative activities. Its goal is to change society for the better by creative ideas as 

well as voluntary, proactive, and practical activities of the students. In 2010, SK SUNNY China was 

established, based in China, to promote the positive changes created by SK SUNNY. SK SUNNY keeps 

on sharing through Social Enterprise Supporters, and its programs that address three major social 

issues – school violence, alienation of the elderly, and discrimination against the disabled. 

LOOKIE
sklookie.com

LOOKIE is student club to nurture young social innovators by focusing on their own growth, which 

enables the youth to work on different social issues and helps them establish a management process 

based on entrepreneurship. To actualize club activities of LOOKIE, the Happiness Foundation engages 

in cooperation with colleges to offer diverse professional education and mentoring as well as to 

support collaboration projects with established social innovators. The first LOOKIE class of 2017 

began at ten colleges across South Korea based on the theme of promoting traditional values. 

LOOKIEs properly understand traditional values and adopted its methods with unique expertise and 

characteristics to make the values special. By doing so, they discovered the past and discerned the 

future.    

SK New School
sknewschool.com

SK New School offers specialized vocational curriculum to foster creative talents with high potentials 

in the food service industry through its culinary and F&B service departments. It features full-day, 

field-based curriculum and training environments as well as active engagement with South Korea’s 

top chefs and F&B service experts, who gladly join the force to more efficiently support the students 

to be independent.

Fostering Social 
Innovators

Educating Young 
Talents

http://sksecenter.kaist.ac.kr
http://sit.skhappiness.org
http://besunny.com/Main.main.action
https://www.sklookie.com
http://www.sknewschool.com


Happy Meal-box Social Cooperative
happydosirak.org

Happy Meal-box Social Cooperative aims to promote and actualize social values by improving the 

quality of public meals and creating jobs for the underprivileged. It offers free, high-quality meals to 

the undernourished through joint purchase of ingredients and development of standardized menus 

necessary for different nutritional requirements of each target group. It also improves the overall 

quality of public meals by sharing its essential know-how with local communities.

Happy After School Social Cooperative  
(Seoul, Busan, Daegu, Ulsan)

cf.happyschoolnet.org

‘Happy After School Social Cooperative’ was founded in collaboration with local governments and 

the Office of Education so as to offer after-school programs on commission. It presents solutions to 

a range of social problems by reducing inequality of educational opportunity and private education 

costs, creating new jobs. The cooperative is currently located in four cities – Seoul, Busan, Daegu and 

Ulsan.

Daegu Happy Future Foundation 
dg-hf.org

This social enterprise was established together with the Daegu Metropolitan Office of Education 

in a bid to help teenagers explore their careers. It provides customized job trainings to teenagers, 

which enables them to find and pursue their dreams. It also contributes to creating new jobs and 

revitalizing regional economy by nurturing job education specialists.

Happy Traditional Village
gurume-andong.com

This social enterprise was built by SK in cooperation with the Ministry of Culture, Sports and 

Tourism as well as the local governments of North Gyeongsang Province and the city of Andong. 

By revitalizing old traditional houses and villages with high social value, it preserves the old houses, 

promotes traditional culture, provides employment for the underprivileged, and contributes to 

regional development. Also, it operates Gurume, a traditional house-themed resort, which it 

developed into an innovative business model.

Supporting  
Social Enterprises

Accelerating  
Social Enterprises

Happy Alliance
happyalliance.org

Happy Alliance is the largest social contribution platform in South Korea where companies come 

together and resolve social problems. Around 30 member companies are taking part in Happy Alliance 

and creating diverse social contribution impact. In addition, around 40,000 general supporters are 

volunteering in activities and campaigns to be a part of enjoyable social contribution in daily life. The 

Happy Alliance is also focusing on achieving quality improvements of nutrition and education for 

children with social enterprises Happy Meal-box and Happy After School.

Impact Investing Portfolio Management

Impact Investment is an investment method that targets companies, organizations and funds with 

the intention to bring positive impacts on society along with profits. Based on SK Group’s social 

contribution fund, the Happiness Foundation is carrying out indirect investments by investing in the 

Ministry of Employment and Labor’s social enterprise fund and social venture fund, as well as direct 

investments. Also, long-term efforts are made to lead growth in the economic and social values 

of investees. In addition to financial support, the Happiness Foundation provides services, aiming 

at strengthening overall management competencies, such as those related to finance∙accounting, 

business plans, and customer∙market analysis. To enable the investees to grow, the Happiness 

Foundation cooperates with domestic and overseas major impact investors and venture philanthropy 

organizations as well as SK partner companies for greater investment opportunities.

Impact Investing Network

The Happiness Foundation has established Korea Impact Investing Network (KIIN) together with 

major impact investors in Korea, venture philanthropy organizations and relevant organizations, in 

order to lead continuous growth of invested companies and promote Impact Investment ecosystem. 

Participated by around 30 member companies, KIIN seeks to represent the private sector in the 

Impact Investment ecosystem and to promote industry development. 

SK Probono
skprobono.com

Launched in 2009, SK Probono encourages its members to share with society their expertise in their 

respective fields and areas of interests by voluntary participation in resolving social issues. Since 2016, the 

Happiness Foundation has been in charge of SK Probono programs and introduced more advanced and 

systematized models based on its know-how and professional competencies in education and cultural 

programs so as to effectively carry out the mission of achieving shared growth of individuals and society.
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Programs on 
Developing Social 
Enterprise Models

We develop and promote social enterprise models that can efficiently 
resolve social problems by using corporate mechanisms, based on 
SK’s business philosophy of pursuing sustainable happiness.

Establishing  
Social Enterprises

http://happydosirak.org
http://cf.happyschoolnet.org
http://www.dg-hf.org
http://www.gurume-andong.com
http://happyalliance.org
https://www.skprobono.com
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Organization and 
Management

Organization



Publisher: The Happiness Foundation

Publication Date: January 2018

Publishing Director: Kee-won Chey

Contact: Jangmun-ro 60 (Dongbinggo-dong), Yongsan-gu, Seoul, 04393, South Korea

Website: skhappiness.org

Design: Talantone Creative Group

2017 Annual Report

http://www.skhappiness.org/eng/main.do





